From passive to active consumers: Later life and consumption in the UK'
The implications for consumerism of the UK’s ageing population have been relatively neglected by researchers. The trend to earlier retirement as well as the relative affluence of many retired people presents new challenges for the understanding of later life as much as it does to policy makers concerned with the health and social care impacts of an ageing population. The cohorts of people entering retirement over the next few years are among those who participated in the creation of the post war consumer culture.  These consumers have grown older but have not stopped consuming; their choices and behaviour are products of the collective histories of both cohort and generation.  Our project aims to chart the engagement of different age cohorts with consumer society and to show how retired people make up an important strand of consumer activity. In this presentation we examine one of  the important dimensions of  older people’s engagement with consumer society namely how equal or unequal is it? Do retired households with less income have different ownership and spending patterns than those with higher levels of income or is there a general convergence over time? 

